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Mmaia axvlediani 
ekonomikis doqtori, akaki wereTlis

saxelmwifo universitetis maswavlebeli

Aantikrizisuli marketingi

msoflio axali gamowvevebisa da problemebis winaSe dgas. Gglobalurma 

ekonomikurma krizisma amerikidan evropaSi gadainacvla. ,,ganviTarebul 

qveynebs aTidan eqvsi Sansi aqvT 2013 wlamde axal finansur krizisSi 

gadaiCexon~ acxadebs niu-iorkis universitetis profesori n. rubini. 

globaluri ekonomikuri krizisis dawyebidan dRemde  ocma  milionma  

adamianma dakarga samuSao adgili, 2012 wlis bolosaTvis ki mosalodnelia, 

es ricxvi gaormagdes. sociologiuri kvleviTi centris Globescan – is mier
Catarebuli kvlevis Sedegad, romelSic monawileobda 25 qveynis macxovrebeli, 

aRmoCnda, rom ,,ukeTesi drois dadgomis~ rwmena safrangeTis, iaponiisa da 

didi britaneTis mosaxleobis mxolod 10%-s aqvs. Mmosaxleobis 50%-s miaCnia, 

rom momavalSi mdgomareoba gauaresdeba. Mmomavals optimizmiT uyurebs aSS 

mosaxleobis mxolod – 16%. G,,germaneli mosaxleobis umetesoba fiqrobs, 

rom krizisisagan kargs arafers unda elodnen~. optimizmis yvelaze maRali 

maCvenebeli dafiqsirda ganviTarebadEqveynebSi:B magaliTad, CineTSi mosaxlebis 

51% Tvlis, rom kriziss gaumklavdebian. aRniSnuli kvleva msoflio ekonomikis 

tendenciebs naTlad warmoaCens [1].

Seqmnil rTul ekonomikur pirobebSi, kompaniaTa xelmZRvanelebi,  marketingis 

samsaxurebisagan moiTxoven, moZebnon xerxebi, romlis saSualebiTac win aRudgebian 

gayidvebis raodenobis dacemas. cxadia, am TvalsazrisiT, didi mniSvneloba eniWeba 

antikrizisuli marketingis RonisZiebebis sworad dagegmvasa da ganxorcielebas. 

marketologebi Tanxmdebian, rom Aantikrizisuli marketingis minimaluri gagebaa 

- momxmarebelTa moTxovnis Seswavla da krizisis siRrmisa da masStabebis

gaTvaliswinebiT saqonlisa da momsaxurebis SeTavazeba. zemoT aRniSnulis

gaTvaliswinebiT, Aantikrizisuli marketingis aucilebel RonisZiebebs miekuTvneba:

geografiuli bazrebisa da segmentebis gadasinjva;•
kompaniis susti da Zlieri mxareebis analizi (• SWOT);
krizisis aRiareba;•
krizisis safrTxis Sefaseba;•
samoqmedo programis SemuSaveba;•
marketinguli miqsis SemuSaveba;•
antikrizisuli RonisZiebebis efeqtianobis Sefaseba.•

maRalteqnologiurma kompaniebma marketinguli xedva ganviTarebuli qveynebis 
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bazrebidan, ganviTarebadi qveynebis bazrebisaken mimarTes (CineTi, brazilia, indoeTi, 

ruseTi). bazrebis gadasinjvis politika gulisxmobs, gamoikveTos is bazrebi, 

romelTac mZime ekonomikuri fonis miuxedavad, ekonomikuri zrdis perspeqtivebi 

gaaCniaT. bazrebis gadaxedvis politika iTvaliswinebs aramarto sxvadasxva qveynebSi 

arsebul bazrebis zrdis SesaZleblobebis analizs, aramed Sida regionebis analizsac. 

yuradReba unda gamaxvildes mcire bazrebze, vinaidan am bazrebze arsebuli susti 

konkurencia, kompaniebs unikalur SesaZleblobebs uqmnis, minimaluri ZalisxmeviT 

daikavon lideris pozicia, ukidures SemTxvevaSi ibrZolon bazris axali segmentebis 

dauflebisaTvis.Kkrizisma naTlad dagvanaxa, rom samomxmareblo bazris mravalma 

segmentma, romelic adre didi popularobiT sargeblobda, dakarga mimzidveloba (mag., 
segmenti ,,axalgazrda profesionalebi~, romelTa umravlesoba muSaobs finansuri 

momsaxurebis sferoSi,  Zveleburad aRar arian brendebis aqtiuri momxmareblebi 

da kargaven myidvelobiT aqtivobas). Tumca, kompaniebis xelmZRvanelTa Sexedulebebi 

maTze xSirad  arasakmarisi  da aradamakmayofiebelia. 

KmsoflioSi mimdinare finansuri krizisi da axali safrTxeebis molodini dRis 

wesrigSi ayenebs calkeuli qveynebis, transnacionaluri kompaniebisa da sxva saxis 

subieqtebis qcevebisa da strategiebis obieqturi analizis, Sefasebisa da Sesabamisi 

prevenciuli RonisZiebebis gatarebis aucileblobas. am mizniT SeiZleba efeqtianad 

iqnes gamoyene-buli SWOFT analizis meTodi [2]. Eekonomikuri krizisis dros kompaniaTa

Zlier mxareebad SeiZleba miviCnioT: saqonlis maRali xarisxi, maRalkvalificiuri 

personali, Tanamedrove teqnologiebi, iafi nedleulisa da masalebis wyaroebi, iafi 

kreditebis    xelmisawvdomoba, susti konkurencia da a.S.

krizisis periodSi kompaniaTa umravlesoba, pirvel rigSi, iwyebs danaxarjebis 

Semcirebas. xSir SemTxvevaSi, danaxarjebi mcirdeba markertingul   saqmianobisa 

da kadrebis mixedviT [3]. Tumca, ekonomikuri „Stormis“ dros am danaxarjTagan arc 

erTis Semcireba ar SeiZleba miviCnioT kompaniebisaTvis mxsnel faqtorad. piriqiT, 

kompaniebis aramdgradi mdgomareoba bazarze ufro mwvavdeba. mizanSewonilia, 

SevamciroT administraciuli xarjebi, SevkvecoT warmoebis moculoba, magram yovlad 

dauSvebelia es moxdes  produqciis xarisxis gauaresebisa da saqonlis gasaRebis 

mastimulirebeli RonisZiebebis xarjze. maRali kvalifikaciis specialistebis 

SesanarCuneblad, kompaniaTa xelmZRvane-lebma yvelaferi unda gaakeTon, Tundac, 

dasWirdeT Semcirebuli samuSao droisa da  arasruli samuSao kviris SemoReba. 

Eekonomikuri krizisi  arnaxul SesaZleblobebs uxsnis aqtiur da uSiSar 

kompaniebs, ,,stimuls aZlevs kompaniebisa da mTeli dargebis konkurenciisa da 

restruqturizaciis procesebs~ [4].Akrizisuli movlenebi kompaniaTa saqmianobaze 

sxvadasxvanairad aisaxa: kerZod, kompaniaTa erTma nawilma, romlebmac  gadaWarbebiT 

Seafases TavianTi SesaZleblobebi da uari Tqves kreditebze, bazari datova, Mnawilma 

Tavisi aqtivoba maqsimalurad Seamcira ukeTesi drois molodiniT, kompaniebis nawilma 

ki SeimuSava agresiuli marketinguli strategiebi. agresiuli marketinguli strategia 
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moiTxovs aramarto aqtiurobas, aramed gonivrul analitikas. Akargad Catarebul 

konkurentul dazvervas, gamowvlilviT (SWOFT) analizs. SWOFT analizi kompaniis

axal SesaZleblobebs warmoaCens da mosalodnel riskebs mkacrad afasebs.Kkompaniebs, 

romlebsc sakuTar TavSi ar upoviaT Zala agresiuli SetevisaTvis, sulerTia, mainc 

mouwevT, Secvalon TavianTi tradiciuli marketinguli politika. es cvlilebebi 

gavaanalizoT marketinguli kompleqsis TiToeuli elementisaTvis ,,4P”(product, price, 
place, promocion). 

saqoneli da  momsaxureba (product). marketingis agresiuli strategia ukavSirdeba

bazarze produqtis cvlilebas, axali saqonlisa da momsaxurebis danergvas. Kkrizisis 

periodSi kompaniebis umravlesoba ar riskavs inovaciebze. isini miiCneven, rom aseT dros 

momxmareblebi gacilebiT konservatulebi arian. es marTlac asea. siaxlis efeqturi 

realizaciisaTvis  saWiroa, davarwmunoT momxmarebeli imaSi, rom  axali saqoneli da 

momsaxureba Seamcirebs maT myidvelobiT xarjebs da gazrdis saqonlisagan miRebul 

sargebels. aqedanGgamomdinare, axali saqoneli myidvelebis cnobierebaSi Cafiqrebul 

saqonels zustad unda pasuxobdes. Mmeore gza siaxlis danergvisa, saqonelsa da 

momsaxurebaSi cvlilebebis Setanaa. aseTma cvlilebam SeiZleba moitanos mcire 

odenobiT saqonlisa da momsaxurebis naklebad moTxovnadi Tanmxlebi funqciebis 

Semcireba, magram amiT SevinarCunebT da gavaiafebT saqonelsa da momsaxurebas. 

F fasi (Price). Bekonomikuri krizisis dros bazarze Seqmnili mdgomareoba

fasebis cvlilebas moiTxovs. standartuli fasebis dacemam SeiZleba gaaZlieros 

konkurentuli brZola da gaauaresos kompaniis finansuri mdgomareoba. amitom 

saerTo ekonomikuri mdgomareoba wina planze ayenebs mokle droSi swrafi efeqtis 

momtani SesaZleblobebis gamoyenebas (mag., specialuri SeTavazeba momxmareblisadmi, 

myidvelis  nayidobis srulyofa kompaniis sxva saqonlis ufaso SeTavazebiT,  kuponebis 

SeTavazeba momxmareblisadmi, romlis saSualebiTac isini miiReben fasdaklebas an 

saCuqars). mTavaria, momxmarebeli nebismier zemoT aRniSnul SemTxvevaSi grZnobdes 

sargebels. 

saqonlis Ggavrcelebis meTodebi (place). Ees meTodi gulisxmobs yvela SesaZlo

saqmianobas, romelic uzrunvelyofs saqonlis xelmisawvdomobas miznobrivi 

momxmareblisaTvis. Eekonomikuri krizisis dros unda veZeboT axali gasaRebis 

arxebi. yuradReba unda mieqces eleqtronul marketingul arxebs. dRes msoflioSi 

eleqtronuli marketinguli arxebiT gayiduli saqonlisa da momsaxurebis saerTo  

moculobam 3,5 trln. dolari Seadgina. eleqtronuli vaWroba farTod gamoiyeneba 

B2B (vaWroba biznes produqtebis bazarze), B2C (vaWroba saboloo momxmareblis

bazarze), C2B (samomxmareblo vaWroba) seqtorebSi. aRsaniSnavia, rom Eeleqtronuli

vaWrobis Gdros ucvleli rCeba marketingis tradiciuli strategiebi (faswarmoqmna 

da distribucia, maragebis marTva, momxmarebelTa momsaxureba) [5].   

win wawevis RonisZiebebi (promocion). amiT SesaZlebelia xarjebis Semcireba. Ees ar

Seexeba im kompaniebs, romlebmac SeimuSaves agresiuli marketingis strategiebi. Tumca, 



2012

ekonomikuri profili 35

nebismieri strategiis arCevis SemTxvevaSi, ekonomikuri krizisi gvkarnaxobs, SevcvaloT 

komunikaciuri politika. marketinguli kvlevebi gviCveneben, rom sareklamo xarjebis 

Semcirebam kompaniebSi gamoiwvia gayidvebis 20-30%-iT Semcireba. sareklamo xarjebis 

Semcireba gansakuTrebiT sariskoa brendebisaTvis. warmatebuli brendis saidumlo is 

ki ar aris, momxmarebels SesTavazo fasdakleba, aramed is, rom momxmarebelTan daamyaro 

Zlieri emociuri kavSiri. dRes, swored, emociaze dafuZnebuli sareklamo kampaniebi 

xdebian mogebiani. imisaTvis, rom gavzardoT gayidvebi reklamiTa da piarsaqmianobiT, 

aucilebelia sistematuri, arastandartuli, kreatiuli gadawyvetilebebis SemuSaveba. 

sareklamo mimarTvis slogani unda iyos provokaciuli, pirdapir mimarTuli 

momxmarebelze da moTxovnaze. reklama warmoaCens, SegviZlia Tu ara brZola bazris 

damatebiTi wilis mosapoveblad. 

 erTi-erTi saukeTeso sareklamo saSualeba, romelsac kargad ver afasebs mravali 

kompania, es aris reklama internetSi. interneti saSualebas gvaZlevs, vipovoT auditoria 

ufaso reklamisaTvis. komunikaciis funqcias asrulebs eleqtronuli fosta, “CeTi” da 

onlain Setyobinebebi. Bbolo dros Catarebulma kvlevebma gviCvena, rom momxmarebeli, 

sanam saqonels SeiZens, jer kompaniis vebgverds ecnoba. momxmarebelTan transaqciis 

ganxorcieleba da onlain-urTierTobebis SenarCuneba kompaniebs saqmianobis 

gafarToebis saSualebas aZlevs. 

K krizisi gvaiZulebs, SevcvaloT marketinguli miqsis  instrumentebis  

prioritetuloba, wina planze gamodian isinstrumentebi, romlebsac SeuZlia mogvces 

swrafi, gazomvadi Sedegebi, rac aisaxeba gayidvebis konkretul moculobaze. 

Aamdenad,Akrizisis safrTxe kompaniebisaTvis SeiZleba iyos met-naklebad saSiSi, 

xolo Sedegi – garkveulwilad seriozuli. yvela SemTxvevaSi antikrizisuli 

marketingis mizania, zustad ganisazRvros momxmareblTa moTxovnebis  traeqtoria, 

romlis safuZvelzec kompaniebi  SeZleben mogebiani saqonelisa da momsaxurebis 

Seqmnas.
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